™ - f_\‘
NI S
L

ilvanm a

onsolidated

Economic and Market Watch Report
2"4 Quarter, 2004

500
230 WARREN
KENT

510
WASHINGTOMN

330
NEW
MILFORID

B4
360
BROOKFIELD OXFORD
11

0
EALCOMN FALLS
340
NEWTOWN
100

AMNSO

450
SHERMAN

320
NEW
FAIRFIELI>

160
DANBURY

150
440 DERBY

SHELTON

390
RIDMGEFIELD

JRUMBLULL

270
MILFORD»

STRATFORD

200
310 FAIRFIELD f 5 g IDGEPORT
ME 540

WESTPORT

470
STAMFORD

© 2004 Consolidated Multiple Listing Service, Inc.
and NATIONAL ASSOCIATION OF REALTORS®
Reproduction, reprinting, or retransmission in any form is prohibited without written
permission.



Consolidated Multiple Listing Service, Inc.
Economic and Market Watch Report

The Consolidated Multiple Listing Service, Inc. provides MLS service to over 5,000 real estate
professionals in southwestern (Greater Fairfield County) Connecticut. We are committed to providing
property information-based tools, resources and support services to enhance our member’s success.
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Data by Zip Codes

Total # % Change in # % of Asking Price

Average Days

Price Change

Zip Code Average Price (1 Year) Homes Sold Homes Sold on Market (Solfi/List
(Quarter) (1 Year) Price)
06750 $237,000 - 1 - 84 99.2%
06753 $725,000 - 2 - 58 112.9%
06754 $450,500 - 4 - 379 95.6%
06755 $397,500 - 7 - 82 99.3%
06756 $835,800 - 3 - 136 90.9%
06759 $473,600 - 9 - 117 95.4%
06762 $489,400 - 9 - 98 96.1%
06763 $196,800 - 2 - 89 91.5%
06770 $233,600 - 43 - 74 97.9%
06785 $629,500 - 3 - 115 88.0%
06787 $340,700 - 1 - 265 100.5%
06791 $360,000 - 1 - 76 97.3%
06798 $542,300 - 15 - 119 96.0%
06807 $1,616,500 - 2 - 55 97.1%
06831 $1,258,800 - 1 - 81 98.4%
06870 $1,742,500 - 2 - 74 96.8%
06878 $4,000,000 - 1 - 25 100.0%
06880 $857,000 - 1 - 298 90.2%
OTHER $842,600 - 14 - 55 97.8%




Trends

Improving the Pricing Game
By Ken Fears, Economist

By now, everyone knows that the U.S. housing market has been on fire for several years. Both Sales and
prices have surged across the country. Locally, sales decreased from 11,275 in 2002 to 11,084 in 2003, a
1.7% decrease. Prices in the area covered by Consolidated MLS rose from an average of $468,789 in 2002
t0 $506,407 in 2003. That’s an increase of 8.0%!
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But aggregate prices only tell part of the story. Much more information about the behavior of a market can be
gleaned by looking at the price of a home over the transaction period. Two ratios are graphed above. First,
on the left, is the ratio of the pending (or contract) price to the list price. If this ratio is above 1, then sellers are
contracting prices above the asked price. The converse is true when this ratio is below 1. Similarly, the second
ratio graphed above is that of the sold price to pending price, which indicates that sellers are receiving an extra
boost in the sale price during the contracting process if this ratio is greater than 1. Both of these ratios are the
averages for properties in the area covered by Consolidated MLS.

Several interesting patterns are drawn out by analyzing these ratios. First, there is clearly a seasonal pattern in
the data. During the second quarter, April, May, and June, the pending-to-list ratio rises closer to 1, while the
sale-to-pending ratio moderates down to 1. Similarly, the spread between these ratios expands during the 4
quarter, October, November, and December, and remains in this diverge during the 1% quarter. This pattern
would suggest that the Realtors” either have problems accurately pricing homes during the 4™ and 1* quarters,
perhaps due to fluctuations in supply and demand, or they are more apt to use strategy in bidding up the
contract price and/or simultaneously bidding up the final price by using their bargaining power in the 2™
quarter, which is traditionally a period of strong demand due to seasonal factors, to win price concessions.
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A second interesting pattern is the increasing trend in the pending-to-list ratio along with the downward trend
in the final-to-pending ratio. This trend would suggest, given the strong seller’s market, that Realtors" are not
taking advantage of market conditions to place high initial offers, but are pressing for stronger concessions
during the contracting period.

This analysis of prices over the pricing process provides Realtors” with some valuable information. The
market is more receptive to special pricing tactics at different times of year. Also, the trend to use these special
pricing tactics may be moderating. Pricing techniques are important in the contracting process and can result
in strong price gains over time as has occurred in recent years. Clearly, Realtors” use their pricing skills to
provide a valuable service to their clients, skills that also enhance their own opportunities for success.
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